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The Netherlands Nutrition Centre  

Provides information on, and encourages consumers to make, healthy, safe and 

sustainable food choices. 

 

Independent information based on scientific consensus  

 



European Public Health Nutrition Alliance  (Since 2014) 

 Members: 
Austria 
Belgium 

Bulgaria 
Denmark 
Germany 
Greece 
Latvia 
Malta 

Netherlands 
Poland 
Portugal 
Spain 
Sweden 
Switzerland 
 
Blue: interest 



Integrated  advice: healthy, safe and sustainable 



Challenge of a holistic  approach 

Å Integrated information on healthy, safe and sustainable eating  

 

Å Food waste ð food safety: how to handle expiry dates  

 

Å Combined messages create more opportunities to spread the 

message of food waste prevention  

 



Netherlands Nutrition  Centre 

Website: >22 mio visits/year 

VIDEO Schijf van Vijf DEF kleiner.mp4


Food Waste Analysis 2016 

 

 

Á 41 kiloõs person/year 

 

 

 

 

 

     Bread, dairy products, vegetables, fruit & meat  



Who wastes more? 

 

 

 

 

 

 

 

 

 



Reasons to waste or not 

 



Strategies 

  

 



Behavioural determinants    

Á Awareness   consumer is aware of the problem  

   own contribution is underestimated   

Á Attitude   positive attitude towards reducing waste  

Á Knowledge   still low on expiration dates and food storage  

Á Intention   consumer has the intention to waste less  

Á Self ðefficacy  consumer is willing to waste less and     

   feels they can contribute  

Á Habits  break through unconscious behaviour 

   use skills to change behaviour 

 



Focus over the years 

awareness 

attitude  

knowledge 

self-efficicy  

habits 
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       2007-2009   

 

 

   2011-2013 

 

    

                                2014-2018 

 



Smart buying 

Á Shopping list, planning meals, inventory management  

 

Á Shopping list & planning 

ÁOutdoor and social campaign 

 

Á Inventory management 

ÁFridge Clamp ôDonõt forget your leftoversõ 

ÁFollow-up study effects  

 



Leftoversõ inspiration  


